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Grocery inflation

Like for like prices growing 2.3%

RST (Grocery). KWP 2017 03. 52 w/e 26 Mar 17

-4%

-2%

0%

2%

4%

6%

8%

10%

ODJMMJ SNDFAJAONJMMJAODFAMJ SNJMMJAODFAMJ SNJMAJAODFMMJ SNJMAJAODJMMJ SNJ F

% inflation Grocery inflation

20092007 2011 2013 2015 2017



How does poultry compare to other proteins? 

-2% +3% -3.5% +5% 

-0.4% +3.5% -8% -4% 

Price 
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Poultry overtook red meat in 2015 
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Discounters over trade in meat, fish & poultry 



Discounter meat focus: value & quality  



Tesco Farm Brands - Why have they done it? 



The immediate reaction… 



Since the launch, the beef and chicken farm brands have seen growth, while 

pork volume has come down in recent months 

 

Primary Meat +Poultry, Bacon Sausages & RTC | Tesco | Volume YoY | Rolling 4 we 26th February 2017 

Overall, this has added shoppers to the category…. 



Now Asda has joined in…  



Asda branding has moved back to tradition 



Health: Threat or 

Opportunity? 



Growth Decline 



1 in 4  
occasions dr iven by  

health 
More natural/less processed +5% 

N o t  a b o u t  

r e d u c t i o n  



The rise of meat free evening meals 
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59% 
of meat free alternatives 

are eaten by non-vegetarians 

41%  
of Meat Eaters are 

‘Flexitarians’ 

 Growing over  

5x faster  
than the  

GB population! 



Some areas of meat have adapted… 

Not just a threat to 

red meat 



82% 
of shoppers now 

buy free range eggs 

2 million 
more shoppers 

vs 2013 

Free range still thriving in eggs 
Egg Volume 

+4% 



How can poultry keep its 

share of the plate? 



Poultry and eggs can win from the need for protein 



Embrace changing households and habits 
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Convenient options are crucial to keep chicken in consumer 

repertoires 

+4% +12% 



Be ready for the potential effects of Brexit 

Volume should remain stable, 

but we may move back to 

frozen 

   More of this? 

Cooked poultry and meal 

deals will be crucial 

Added value meal solutions  

could fulfil this need 



Retail 

landscape is 

changing, 

especially in 

poultry 

Shoppers want 

easy, healthy 

solutions 

Brexit may 

change the 

way we shop, 

and poultry 

must be ready 

to adapt 

3 things to remember looking forward 



THANK YOU 

Sophie Barter 

For further information please contact: 

07789946978 

sophie.barter@kantarworldpanel.com 


